PRLE Press Information
2014 10 8 14 8

Mercedes-Benz Experience %4 570V M KERIZ TR

20135 8 ALIkE,. KIRT 2 EEHDER#
INNETFR-RUYDBHAEERBRN=EF T2 LLETNSIavERE

AETR-RYBARKER (T MB). #HK: LB € RBR At : RREERX) (T,
KYBLDHIZ. FRRABGAEDLLGANETR - RUYDBAESRRENIZFHD
A R kI Mercedes-Benz Experience (A LT R - R THARIJI R)in GRAND
FRONT OSAKAIZ10A 17H (&)~ 198 (A) M3BMM., F 57V KR (KBRILR)
THHELET

MBJTIE. FILLWEZERB LD EREYDIHEL T, TR DIERFEELRT AL T R -
ANV ARV |ERFAERERR - BHDO2 A TRRATSHE. AILETR-
NUYTSURELYELDAICKREICRL TR TS EGY—r T4 T K%
BIELTWET o RARUME, SOLERYBAD—IRELTHET LD T, BEE
8AICHY SOV PKRRICTEBRD AN MR LI FELVLEFE L, SEIE
BTV TUYZERIELTO2EI B OREELZYETS,

ARUETIE THECHSR AT—307T2 180G 63 AMG 6x6 1ZIELHET S
AETR RV /AI—F/AMGORFETILOHELETILEFEH 206U LE—F
[CERL. BERDODEHLESAIRIAIVIZEGATIRLEVNIAVTYTE#THBN
LET, —ZEETILTIX, —fRETOHTRIAL CRUISE (GRFE) L AHETT ., ZDIFhH .
BHRILE T3V 0FRT—TA4AMIEREESA(T . Ay XRAlTa—F—%.
RKADSEFHRETELRLETHLERLAWEEITETSI a2 EHTHELET,

MBITIZS &L, AILETADBAZRT ECHLEBEAL, ERICSEEINI ., &b
BSnHISUREREL. BELTSYET.

Mercedes-Benz - A Daimler Brand



[Mercedes-Benz Experience in GRAND FRONT OSAKA #i%] Page 2

BIEERE : 2014 108 17H((&)-19B8(H) 11:00~19:00
A5H B (T—R-RUUOIFEHRFEELRYET)
=i5 - 9S00V KR
SOHEIRG . TLYDTSH, AT R ARy a3y
XYM : http://mb-live.jp/campaign/2014 /mbex-osaka/
M= L AETR AU/ AI—R/AMG ETILDETR
2013 FEA)LET R AMG F1 *3 2 TWo4 D4R B R
Y—T4I77AMFA—(REDHE) DR
TRIAL CRUISE (F3E) (—EBEEFE)
TLEUMTREL TS —
BERILEUT—ay
AT —TAARNOTIW—TIZKBEETAT . N TH—TIUR
7—ka—k
FyXREITTRSHaY

Eh

BN -AREECHBRLFEEKEERETIIENHYET, HLIIRFR T A IRERZIE,

Mercedes-Benz - A Daimler Brand



