@ Mercedes-Benz

WA —RTATSLIR)— L) —X | Press Information
20135 8 A 5H
AILETRRIY,

B FHMERAR M O R R —RT AT S LIMFY— L) —X | BAth

F—TUIURY—R(3 &) TR, 3 4 AR R MR £ HRE
CHEEVWEETENEEDFRICHLAG TS, BBEOHFLOVEVAZRE

AETRAROYBRKEREHCUT MB), #t&: LB EKER At RREER) L.
AT R RV T7ALF O RBER R UT MBF, #t&: TE3 i, A4t HREEER) (L.
A—.  THEBWETEN G E . BEROZHNE DI TEDH B 0)—RTOTS A
R)—L1)—R 1% 2013 F 8 A 24 B (L) &Y. TALET R -RAYFHB EVTR(G—X/
ATVAL) IOFHEZHR (ZERE 50 &) (2. —EBBD AT R - RV ERKFEE
THBLET.

ANETRAVY F—h)—R(E, BB BIBEGHREFOEFERET) XN
[CHARD DO . BA—FED—ZABET T, ALETRA-RUYDBANEHEE
WEFE BALI—F—ITE>THREMLETIUTY , £, Rill GRFM@E) &
BRO=EENEA D) —AMERY IO EENKIBICERSNET,

ATATSLTIE. A—  RRELGDANETR-AUVEOERMEEOREEIC
CHRBWELEFEA5EE HEZFENyADNHRFMAMINKT T2
BAZIVT T BHOPUEETHIENTREELGYEL, KEKIE. FHTD
ANETRARVYDIEAZRFTIEERDTIRBEMLITHELLIC. BERRE
EROLFREBEZTRIEEZEMELTLET,

MBJHI DA LB S EIEL, AILETRADIRY—LAh—1*IZHLLMb o=, FHE
EVSR V—R/ATUALERRICERLET . BEHKRICIE. A—TITUF)—X
(B3 E) Z T2 =E V- R ZHEmEA 37 AR iIREVSRAD/NTH
—IUREFFELCWVEEFE T, A—. CREWE A o5 X, [ERETHE
HEIRNIZ, V—RBHDP IS IVETSIEELOFHEEZTLET,

FANETRAOI—R, hIYF L, A— FRE—FETILOHBH,

MBJTIE. RIBERER A —rO—VIC4 5FBDAVTF U ARIAZHAELET:
BREBEDIFATUVRTATSLIEHI LTIV 1%, BHEDOH LLWEVWAZRR

Mercedes-Benz - A Daimler Brand



ERELTVET, &L, BRISEEIN . RVBENDTSURTHYKITONSAED. Page 2
TS LRRICRYBATSYET,

[TF)—LY)—XIBE]

% ™ FJ)—LY—X

¥ 5 : 2013%F8H24H (L)

HNREM: FEEISRI—R/ATIFAL(2ETIV) ., £ERE 50 &

H M BHELAAER.9IA 0B (A)ETICHEERNTETTHEM
WAEHE: MBFARETEIA—ToIUR)—X (HifE 3 F) 2 ERBFIZHHBLAA
HAMER: MEZENS 3AM. BEHRONEE T mAAMIZRE

BIRWVE . —EOALET RNV IERERSEE

#. ATOTSLOHAICELTIE MBF OFTEDBEENHY . BEDHR. CRAVEEIFRVNERD
ZEVES,

Mercedes-Benz - A Daimler Brand



